\
/A_\’
CARBON

TRUST

CILT — Vision 2035 conference
Meeting carbon commitments

Myles McCarthy — Director, Implementation, Carbon Trust




Corporates leading progress

HARNESSING INNOVATION
& TECHNOLOGY

EXTENDING
SUSTAINABILITY TO THE
VALUE CHAIN
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Value creation opportunity
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Long term target setting TRUST
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The proportion of carbon emissions relating to each stage in the lifecycle of our products
17% 6% 4% 40% 6% 9%

AGRICULTURE MALTING BREWING PACKAGING DISTRIBUTING REFRIGERATION

2030 2022
= fERO carbon emissions at our breweries * 50% reduction in carbon emissions at our
= 30% reduction in beer-in-hand carbon footprint breweries

= 100% electrnicty from renewable sources at our
breweries
+ ZERO coal at our breweries

= 15% reduction in beer-in-hand carbon footprint

%EECB)ON «+ 100% low climate impact cooling
FOOTPRINT = 30 partnerships to reduce shared carbon

footprint 4
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Growth in appetite for Renewable Energy
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Management of GHG emissions

Corporate social responsibility

Economics of renewable energy

Air quality
Policy

Shareholder request

Energy management

2016 USD/kWh

Client request

Very important [ Important] Not important

Biomass Geothermal Hydro Solar Concentrating  Offshore Onshore
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Extending sustainability to the value chain TRUST

Design better
products

Supply chain oduc Efficiency and
innovation Development, Operations engagement

coonts chain [ W Vatue Chain Torget setting
upply chain rocuremen and reporting
collaboration and Supply dat::tr::?les Corporate (Science-
Chain decistons based)
Increased Sales and Product
credibility/ marketing differentiation

trust

Sustainability
leadership




Harnessing Innovation

End of life product take-back

Closed loop material supply
chain

MUD JEANS

Subscription/leasing solution
enabling ‘clothing-as-a-service’

Product-service system,

offering ‘turbines-as-a-service’
model

Canon

-

Refurbishment and
remanufacturing models
‘Print-as-a-service’
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Israel Water Sector
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Value chain collaboration to
enable water stewardship,
efficient use, and regeneration

Venlo City Hall

Circular building design
Managed building services and
end-of-life material recovery
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INDITEX

ZARA zARAHOME

Bershka oqsho %

Pull ano Bear Mamo; Duittic

Kiddys UTERQUE

Value chain collaboration to
create recyclable fibres
End-of-life product recovery

PHILIPS

Healthcare

Lifecycle value enhancement
Refurbishment and end-of-life
recovery




Whilst reasonable steps have been taken to ensure that the information
contained within this publication is correct, the authors, the Carbon Trust, its
agents, contractors and sub-contractors give no warranty and make no
representation as to its accuracy and accept no liability for any errors or
omissions. All trademarks, service marks and logos in this publication, and
copyright in it, are the property of the Carbon Trust (or its licensors). Nothing in
this publication shall be construed as granting any licence or right to use or
reproduce any of the trademarks, services marks, logos, copyright or any
proprietary information in any way without the Carbon Trust’s prior written
permission. The Carbon Trust enforces infringements of its intellectual property
rights to the full extent permitted by law.

The Carbon Trust is a company limited by guarantee and registered in England
and Wales under company number 4190230 with its registered office at 4th
Floor Dorset House, Stamford Street, London SE1 9NT.

Published in the UK: 2018.

© The Carbon Trust 2018. All rights reserved.



